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IMPORTANT, PLEASE READ CAREFULLY
+* To be able to attend a meeting online, login via https://zoom.us/join site, enter ID “Meeting ID or Personal Link Name'
and solidify the session.
% The Zoom application is free and no need to create an account.
The Zoom application can be used without registration.
The application works on tablets, phones and PCs.
The participant must be connected to the session 5 minutes before the presentation time.
All congress participants can connect live and listen to all sessions.
Moderator is responsible for the presentation and scientific discussion (question-answer) section of the session.
Points to Take into Consideration - TECHNICAL INFORMATION
Make sure your computer has a microphone and is working.
You should be able to use screen sharing feature in Zoom.
Attendance certificates will be sent to you as pdf at the end of the congress.
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Requests such as change of place and time will not be taken into consideration in the congressprogram.

ONEMLI, DIKKATLE OKUYUNUZ LUTFEN
+¢ Kongremizde Yazim Kurallarina uygun génderilmis ve bilim kurulundan gegen bildiriler iin online (video konferans
sistemi lizerinden) sunum imkani saglanmistir.
+¢* Online sunum yapabilmek icin https://zoom.us/join sitesi lizerinden giris yaparak “Meeting ID or Personal Link Name”
yerine ID numarasini girerek oturuma katilabilirsiniz.
¢ Zoom uygulamasi licretsizdir ve hesap olusturmaya gerek yoktur.
¢ Zoom uygulamasi kaydolmadan kullanilabilir.
% Uygulama tablet, telefon ve PC'lerde calisiyor.
¢ Her oturumdaki sunucular, sunum saatinden 5 dk éncesinde oturuma baglanmis olmalarigerekmektedir.
¢ Tum kongre katilimcilari canli baglanarak tim oturumlari dinleyebilir.
+“* Moderatér - oturumdaki sunum ve bilimsel tartisma (soru-cevap) kismindan sorumludur.
Dikkat Edilmesi Gerekenler- TEKNIK BILGILER

¢ Bilgisayarinizda mikrofon olduguna ve galistigina emin olun.

*

Zoom'da ekran paylasma 6zelligine kullanabilmelisiniz.

Kabul edilen bildiri sahiplerinin mail adreslerine Zoom uygulamasinda olusturdugumuz oturuma ait ID numarasi
gonderilecektir.

Katilim belgeleri kongre sonunda tarafiniza pdf olarak génderilecektir

Kongre programinda yer ve saat degisikligi gibi talepler dikkate alinmayacaktir
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Before you login to Zoom please indicate your name surname and hall number,
exp. H- 1, M. Firat BARAN

CONGRESS LANGUAGES: English and AllL Turkish Dialects
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EXPLORING THE RELATIONSHIP BETWEEN ANTI-CONSUMPTION AND
CONSUMERISM
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Abstract

The present article theoretically discusses the relationship between anti-consumption and
consumerism. The article starts with a general review of the most critical aspects of both concepts
and concludes with a conceptual discussion of the link and interrelationships between the two. This
includes a review on anti-consumption manifestations and the related concepts of brand avoidance,
politically motivated brand rejection, resistance to consumption, the link between anti-
consumption and self-identity and a discussion of involuntary anti-consumption. The article then
moves to analyze consumerism, including its relationships with the marketing concept, political
consumerism, ethical consumerism and how the concept of consumerism has been framed within
the mainstream theories of consumers’ role in free market systems. It is concluded that anti-
consumption is a complex concept that encompasses less emphatic manifestations such as the
preference to consume one product, service, brand or organization over other, to stronger types of
anti-consumption manifestations, involving resistance or even rejection of consumption in general.
Consumerism, which may be regarded as a soft and collective for of anti-consumption was
developed in response to the power imbalance pgfsyeen corporations and consumers and although
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it represents a movement of empowerment of the consumer it is not incompatible with the
marketing concept. On the contrary, it can be considered an opportunity for marketing. The article
conceptually frames the relationship between anti-consumption and consumerism, by arguing that
both concepts: i) are centered on the consumer, reflecting a certain disposition towards
consumption; ii) are multifaceted concepts, encompassing a large variety of manifestations,
positive and negative, constructive and destructive behaviors, with differentiated levels of severity;
iii) constitute a response to modern capitalism and power imbalances between companies and
consumers and; iv) inspire a considerable interest in recent consumer behavior research. The article
then analyses the dichotomy of altruistic/egoistic motivations and how consumerism and anti-
consumption may reflect a disposition towards social ethos in the current post-modern society. It
is concluded that consumerism, as an expression of consumer activism, seems to entail an altruistic
dimension that is not present in some anti-consumption practices. However, it is argued that in
some cases consumerism, at the individual level, is not necessarily the result of purposeful acts of
altruism, ideological protest or the outward expression of countercultural sentiments. Some
consumers may engage in consumer activism for personal well-being, while having few qualms
about indulging in others.

Keywords: Anti-consumption, Consumerism, Consumer behavior, Market system, Post-modern.
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