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ancora daquela regido que se prendem com o patriménio
natural, cultural e etnogréfico, passando pela moderizagao dos
equipamentos e pela diversificacao dos servigos e das ativida-
des de recreagao, encarando o turismo de satde e bem-estar
como um produto global e compésito, contribuindo para a va-
lorizacio da oferta complementar e proporcionando uma maior
atratividade e competitividade turistica e econémica da regido.

A gperacionalizagao deste plano tem por base trés vetores
essenciais: a) promover de forma agressiva e eficaz os produ-
1os ancora da oferta (com especial destaque para as Termas
nas vertentes termalismo e bem-estar); b) desenvolver acoes
de promog#o direcionadas a diferentes segmentos de mercado

~ associadas a outros produtos turisticos da regiao, particular-

~ mente o turismo cultural e patnmonial; ¢) estruturar agoes
focalizadas para nichos de mercado, organizando e qualificando

oferta turistica, particularmente o turismo de natureza.

exemplo, torna-se evidente a importancia do
» estratégia de desenvolvimento do setor,
agao organizada entre 0s varios agentes

AS TENDENCIAS DE EVOLUCAO

tounstic anchor resources of that region, related to the natural,
cultural and ethnographic patrmony, the modernmzation

of equipment and the diversification of services and of
recreational actvities, facing health and wellness tournsm as a
global and composed product, contributing fo the valorization
of the complementaty offer, improving the attractiveness and
economic competitiveness of the region.

The operationalization of this plan (s based on three man
vectors: a) to promote touristic anchor products in an
aggressive and efficient way (with special focus on the
Thermal Complex); b) to develop promotional actions directed
to different market segments associated to other touristic
anchor products of the region, particularly, cultural and
historical tourism; ¢) to structure actions focused on market
niches, organizing and qualifying the touristic offer, particularly
nature tourism.

Through this example, the importance of marketing becomes
evident as a development strategy for the sector, demanding
an organized and coherent cooperation among the various
touristic agents.

IN CONCLUSION, THE TRENDS OF HEALTH AND

- SAUDE E BEM-ESTAR APONTAM
SENTE QUALIFICAGAO E DIVERSIFI-
RTA QUE, SOB UMA PERSPETIVA
UMA VISAO DE LONGO PRAZO
\ ALAVANCA PARA 0 DESEN-

WELLNESS TOURISM INDICATE THE INCREASE
OF QUALIFICATION AND DIVERSIFICATION OF
THE OFFER THAT, IN AN HOLISTIC PERSPECTIVE
AND A LONG TERM VISION, WILL CONSTITUTE
THE LEVERAGE POINT TO THE DEVELOPMENT OF
OTHER TYPES OF TOURISM, INTRODUCING NEW
DYNAMICS TO THE TERRITORY, CONTRIBUTING
T0 A BETTER QUALITY OF LIFE AND ASSURING
THE COMPETITIVENESS AND SUSTAINABILITY

OF THE SECTOR. *




